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“The shape fm in, 
you’d think I’d get a break on 
insurance premiums!’ 

Keeping in shape can be fun. it can 
also be profitable. Good health is one 
reward. Another is the price breaks 
that 1. as a New York Life Agent, can 

Say you are over age 20 and are 
in the market for a good-sized policy 
($250,000 or more). If you don’t 



your policy. All the way up to age 70, 



Of course, as you know, the pre- 
you grow older. So any time you want 

insurance, you can. And even receive 
the preferred rate under that policy. 

So if you’re in good shape and 
don’t smoke cigarettes, you can get a 

Ask me. Your New York Life Agent. 

"Ask me.” 
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FEEL THE IMPACT! 




Every week SPORTS 
ILLUSTRATED hits you 
where you live. With images 
and words catching 1,000 
pounds of linemen clashing 
above the ball. Strong hands 
wielding hardwood for a 400- 
foot homer. Twelve ounce 
gloves pummeling a chin 
three times in the tick of a 
second. 

That’s impact. The bare 
bones of sport and the soul of 
SPORTS ILLUSTRATED, 
America's sports weekly. Of 
course, we flesh things out, 
too. Shouting you finesse, 


grace and beauty. Like Mary 
Decker chasing (and all but 
catching) the wind. Big Jack 


stroking home a tough 8-foot 
putt. Borg flicking a drop 
shot at Center Court. 

In SI you ’ll relish the stun¬ 
ning photos of such athletes 
in motion. The tight, tactile 
writing that makes reading 
exciting again. And the sheer 
breadth of coverage of aU the 
games sport is made of. 

Subscribe to 

and feel the impact. 

We’ll bring it to you, 
hard and fast, 
every week. 

Use this card to order your 
subscription or call us 
toll-free at800-621-8200. 

For orders only. 








Paint or Stain, Olympic gives 
you one strong finish after another. 









Get $4 off on Overcoat House Paints 
and Latex Stain at these Olympic dealers: 

Sale ends July 11. 



















9 OUT OF 10 
WOULD DO IT AGAIN. 


steering or AC. Your mileage 
may vary depending on speed, 
distance and weather. Actual 
highway mileage lower. Not 
available in California. 

Now our goal is ten 
out of ten. 

We've made hundreds of 
improvements on Escort since 
its introduction. 

Escort's new dose-ratio 
manual transmission is a fine 
example. And so is the new 
available higher output CVH 

You see, we want nine out 
of ten to become ten out of ten. 


FORD ESCORT 

FORD DIVISION 


Nine out of 
ten owners 
are so 
satisfied 
they'd choose 
Escort again. 


How has Escort managed 
to outsell every other car line 
in America?* Just ask an 
Escort owner. 

A recent independent 
survey revealed that nine out 
of ten Escort owners would 
buy Escort again. 

Which makes a lot of sense. 
After all. Escort retains a 
higher percentage of its 


independent suspension and a 
unique CVH engine that 
delivers remarkable mileage 
estimates. 

47 S.IUEi 

For comparison. Applicable 
only to sedans without power 
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9 Exclusive Recordings. 
9 Reasons to Celebrate. 















































Palmer and Rolex. Masters of style. 



There’s that magic 
moment in the quiet 
hush, the dimpled ball 
poised proudly on its 
tee. Then a sudden blur 
of concentrated force 
cracks and the streak of 
white arcs downcourse, 
lofts long and straight, 
bounces once, twice, 
and rolls to a precision 
stop. Then there’s the 
famous grin, the squint, 
the cant of the head... 
no one else plays the 
game quite like Arnold 
Palmer. 

It’s more than the 
multiple championships 
in the Masters, the 
U.S. Open, the British 
Open, the Ryder Cups or the Player of 
the Year awards. It’s more than the 
private jets, the lucrative entrepreneurial 
ventures and the television commentary. 


It’s style. The Palmer 
style. The no-less- 
than-heroic play. No 
single person has 
done more to move 
golf from the elite to 
the masses. Amie’s 
Army is no misnomer. 
His fans are legion and 
he is legend; he’s rein¬ 
forced his reputation 
every step of the way. 

Like the Rolex he 
wears... a testament 
to style, to endurance, 
to timeless value. A 
statement of true 
craftsmanship. Hand¬ 
made step by step from 
a solid block of gold 
or stainless steel, there 
will never be another watch remotely 
like a Rolex. And Mr. Palmer? 

We’re certain he’s equally secure. 

•# 
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A Pair Of 






























The Padres’ Persnickety Papa 
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THE TOUGH IITLEIST 
JUST GOT TUUGHEB. 


The DT*Titleist has already proved it’s 
the single most popular tough-to-cut ball in 
the pro shop. So why are we doing things like 
blasting it from an air cannon? 

Because we found a way to make the 
Tough Titleist significantly tougher. And 
noticeably longer. Without any appreciable 
change in its Titleist click and feel. 

And we proved it! 

We proved its new. extra distance in hit¬ 
ting tests with the mechanical golfer machine. 

Then we blasted it from the air cannon in 
tougher tests than you'll ever give it in play. 
We shot it against abrasive surfaces to see how 


it fights off scuffing. We slammed it against a 
guillotine blade to see how it stands up to the 
worst kind of mis-hits. 

Not only can it take it, this new DT 
resists cutting and fights scuffing better 


Now you can get Titleist performance 
that’s tougher and longer than ever before. 


NEW Dr 



Tougher, Longer 






Warning: The Surgeon General Has Determined 
That Cigarette Smoking Is Dangerous to Your Health. 















it better. 


This is your world. 
This is your Winston 
Smooth, men/ 

Taste it all. 
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INTRODUCING 
WILSON A/IATOR 



THE BALL 
MADE FOR 
BOTH HARTS 
OF YOUR 
GAME. 
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WE'RE THE Bl 




75 years great. 

GM has been serving 
Americans with great products 
far almost seventy-five years. 


But even so, some of you 
might be asking, “What have 
they done for me lately?” 

Well, GM’s done a lot. 

In fact, we’re not only 
the best, we’re the best 
GM ever. 

First in technology 

Start with technology. 
Nobody in the world spends as 
much as GM ($10 billion in 1981 
alone) trying to make your car 
better. This includes new pro¬ 
ducts, plants, and manufac- 


^Best sellers. 

M The result is that now GM has seven of 
the top ten best-selling cars in the U.S* 

Chevrolet’s Chevette, Citation, Impala/Caprice, and 
Camaro, Buick’s Skylark, and Oldsmobile’s 88 and Cutlass 
Supreme Coupe are all winners, but they’re just the tip of the 
iceberg, so to speak, of GM value. 

We make all kinds of cars for all kinds of people. With all 
kinds of needs. 


computers, lasers, and 
robots. 
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Fuel economy plus. 

Everybody needs fuel economy, and GM has done something 
about that, too. What with all the technological breakthroughs we’ve 


made, we think we now offer the 
optimum balance of room, comfort, and mileage 
that people want. 


Industry leader. 

We’re very proud that in the latest report 
of the Insurance Institute for Highway Safety, 
fr. .... GM had the eleven top-rated cars.* 


i the eleven top-rated cars.** The report ranke 
rs according to the frequency with which they 
:re involved in accident injury claims and covei 


. -in accident injury claims and covered 

A 1978-80 models. 

I We believe these results reflect not only our cars—their 
" quality, size, weight, and design—but how and where 
they are driven. It shows that our a 
go well together. 



at our cars and customers 



A new kind 
of excellence. 

And there’s something 


_jng 

else. We believe GM stands for 
something else in the eyes of the 
American public. 

It stands for excellence. 

And continued excellence. So 
hat now, next year, and 
the years after that, we need 
always to be: 
the best GM < 




Chevrolet 

Oldsmobile 

Buick 














Kings Reg. & 100s Men.: 7 
FTC Report December'81. 


Warning: The Surgeon General Has Determined 
That Cigarette Smoking Is Dangerous to Your Health. 
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Saving Energy In Chicago. 

Sunglas® Reflective architectural glass, 
created by Ford Motor Company’s Glass 
Division, was chosen for glazing Chicago’s 
new skyscraper, 333 Wacker Drive. 

It helps cut cooling costs by blocking 
up to 65% of the sun’s heat, while allowing 
40% more sunlight to enter than its nearest 
competition. 


The Worlds Fair. 

At the Knoxville World’s Fair, where 
energy conservation is the theme, our 
Sunglas® Reflective glass has been installed 
in the U.S. Pavilion. 

And Ford Glass was chosen by the 
U. S. Department of Energy to help harness 
the energy of the sun. We supplied a million 
square feet of our flat glass for the pilot solar 
power plant now operating in California. 



Other Automotive Manufacturers Use Us. How Big Are We? 


And Ford Glass not only makes 
automotive glass for all our cars and trucks, 
we make it for others too. 

Our glass goes into American Motors, 
BMW, Chrysler, Mazda, Nissan and 
Subaru vehicles. 


We're not as big as PPG Industries. 
But we’re the second largest glass 
manufacturer in America. 

And the fourth largest in the world. 
And that’s a lot of glass. 




There’s A Ford In America’s Future. 
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America's most successful export. It's no secret that, in five short years, Prince has 

changed the size and shape of the civilized tennis world. Here at home, four of America's five top selling rackets 
bear the name Prince. That includes first and second place. And foreign sales look even better. Prince sales have 
doubled and tripled in Canada, France, Germany Switzerland, Austria, Sweden, Holland, Australia, Hong Kong and 
the Philippines. And they’ve increased ten fold in England and Japan! Why? Because the 
sound of a passing shot for match point is the same in Tokyo as it is in Toledo. And ^ 
the taste of victory is as sweet in Munich as it is in Manhasset. Winning § tennis . 

has one common language. And the word for it is Prince. pf ppp v {jtJ' J 
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Introducing Quantum. 



Outside, it displays the fine lines and sul; 
tie contours of traditional Europt 
All of which deftly conf ' 


>ur 20 years of Volkswagen thinking wc 


the behemoths of yesteryear. 

And, if that isn't enough, the Quantum still 
sips fuel the same way some of you might 
relish your last ounce of good Beluga 


Nothing else is a Volkswagen. (^//) 




































There’s nothing like PEOPLE. 
It’s the picture-packed weekly 
that’s all about everyone. Check 
it out. Take home a PEOPLE- 
just for the fun of it. 


Treat yourself, treat your family, 
to a PEOPLE this week. 












































Our new 
typewriter has 
more memory 
than what’s 
their name’s. 

You know who we mean. 

The one that sells the most typewriters. 

The fact is, our new typewriters simply outclass theirs. 

You see, not only can secretaries use the Xerox 610 Memory- 
writer just like the simple electric they’re used to. But it also comes 
with a memory that saves them an incredible amount of time and 
trouble. 

It handles margins, tabs, column alignment, indents, centering 
and underlining with unbelievable ease. 

And can automatically erase what’s been typed. Not just char¬ 
acter by character, but entire lines at a single touch. 

It lets you use three different type sizes and proportional spac¬ 
ing. All on one machine. 

And the 610 Memory writer remembers about 30% more 
characters than you-know-who’s comparably priced model. 

That’s 30% more addresses, dates, names, phrases or entire 
paragraphs that your secretary doesn’t have to keep retyping. 

What’s more, with any of the Xerox Memory writers, you’ll 
be able to add as much memory as you need. As you need it. With¬ 
out changing machines. 

So when you need a new typewriter, don’t settle for an ordi¬ 
nary electric. 


Especially when you can get your hands on a Xerox 
Memorywriter. 

The typewriter that’ll make you forget everyone else’s. 

For information, call 800-648-5888, operator 269, your 
local Xerox office, or mail in the coupon oelow. 

□ Please have a sales representative contact me. 

□ I’d like to see a demonstration. 

□ Please send me information about your new Memorywriters. 

Mail to: Xerox Corporation, Box 24, Rochester, N.Y. 14601. 

Name_Title_ 

Company. 

Address_ 

State_ 


.City_ 

.Zip_Phone_ 


XEROX 






















CREW 




















Answers to th< 


QUESTION 

5 


DOES 

CIGARETTE 

SMOKE 

ENDANGER 

NONSMOKERS? 








most asked questions about cigarettes. 


Here's what two major opponents of smoking said on this subject: 

1. The Surgeon General. Clearly and simply put, he has not 
concluded from his scientific literature reviews that cigarette 
smoke causes disease in nonsmokers. 

2. The American Cancer Society. A report covering 17 years 
and some 200,000 people indicated that "second-hand" smoke 
has insignificant effect on lung-cancer rates in nonsmokers. 
Fact from a report published by the Statistical Director of the 
Society in June, 1981. 

A recent Japanese study made claims about lung cancer rates 
among nonsmokers. This got wide press coverage. But the validity 
of the study was seriously questioned in the medical literature 
by a variety of experts around the world. 

Like you, we seek answers. 

The tobacco industry has committed more funds for inde¬ 
pendent research on smoking and health than any non-govern¬ 
mental group. More than the American Cancer Society, the Amer¬ 
ican Heart Association, and the American Lung 
Association combined. The researchers we fund are 
encouraged to publish whatever they find. What¬ 
ever the outcome. 

If you'd like more information, write for our 
booklet, "Answers to the most asked questions about 
cigarettes" Address: The Tobacco Institute, Suite 
855, 1875 Eye Street, Northwest, Washington, D.C. 

20006. We offer it in the belief that full and free 
discussion of these important public issues is in the 
public interest. 



WEIGH BOTH SIDES 
BEFORE YOU TAKE SIDES. 






Movie Lovers! 
HBO and Cinemax 
are your 

Perfect Double Feature. 



Perfect because together 
they show over 80 different movies amonth. 
Without one cut or commercial interruption. 

Movie lovers, when you events you won’t get anywhere Wonderful movies to watch, 

subscribe to Home Box Office" else... 24 hours a day. whenever you watch, 

and Cinemax,"' the two perfectly On Cinemax, you get more Together, they give you over 

matched pay TV channels, just movies, different movies, great 80 different movies each month, 

look at what you get: movies... 24 hours a day. You get The Perfect Double Feature is the 

On HBO, you get the best of contemporary movies. Classic best movie value on cable TV. 

the recent blockbuster movies. movies. Children’s movies. Movie lovers, what could be 

Plus fabulous specials and sports Foreign movies. Family movies. more perfect? 

HB®^ (Cinemax) 

The Perfect Double Feature. 













































Missouri Rivers 


is suffering from < 
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Missouri Rivers 























Stands 

Alone. 


Extensive research confirms MERIT proven 
taste alternative to higher tar smoking. 


Landmark smoker study Further Evidence: 9 01 
confirms that the majority of 10 former higher tar 
of higher tar smokers 

MERIT h; 


smokers report MERIT an 

52r“i h rii, 


Rsaas, 

in common. Praise for 
MERIT taste. 

MERIT SolidTaste. 

Nationwide survey 
reveals over 90% of MERIT 
smokers who switched from 
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i. The 
Iternative 
m°king- 






MERIT 

Kings & KKft 









Missouri Rivers 
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Missouri Rivers 























































Missouri Rivers 


















































Goliath insurance 
for David-sized businesses. 


















Did the BEST team win 
the World Series? Play 
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In a hurry? Charge 
customers can call 
800 - 638-9292 
toll free 
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Some of the 
greatest books 
ever written 
can’t be found 
in bookstores. 

R ead any good books lately? The at 
to this question started somethin 
Time Life Books. The editors be} 
exchanging their favorite books. 


Napoleon, Disraeli John Paul Jones, Galileo, 
Woodrow Wilson. Their lives are part of the Time 
Reading Program. 

Available only by mail! 

Many of the volumes in this wide-ranging, 
comprehensive library of modem thought and ac¬ 
complishment are no longer available. If it weren’t 
for the Time Reading Program, they would be 

Now the Time Reading Program offers you a 
wonderful opportunity to read and collect these 
rarer books that can change the way you look at 
the world around you. Here’s how it works: We’U 
send you the two books shown here absolutely 
FREE for 10 days—plus a bonus book bag. See 
them, read them, enjoy them! There’s no obliga¬ 
tion to buy. And if you decide to keep them, you 
pay only $9.95 plus shipping and handling for this 
two-volume paperback set. 


you’ll meet the brilliant Prime Minister who led 
Britain to the height of its Empire. And Kabloona 
by Gontran de Poncins is an action-packed account 
of a French aristocrat who dared to live as a lone 
“white man” among the Eskimos in 1938. If you’re 
discovering these two unforgettable books for 
the first time, a rewarding reading experience 



call iull nux CZA«Y0 

1 - 800 - 621-8200 


(In Illinois only, 1800-9728302) 

Or write to: TIME-LIFE BOOKS 
Time & Life Building, Chicago, IL. 60611 


Time Reading Program 














challenging golf courses 
From the great greens of the 

way in satisfying the most 
demanding golfer. So what art 

1-800-828-8585 or 1-800^462-8404 












-share thespirit. 
Share the refreshment 
Salem Ultra Lights, i 
The lowest tar Salem. A 
Only 5 mg. tar. ML 



